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Teens are more likely than their parents to say digital technology makes their lives easier

Parents of teens are less likely now than in 2004 to say the internet is a good thing for their
children

Teens and their parents® often have similar technology profiles in the gadgets they use and the frequency
with which they use them. But teens are notably more likely than their parents to say that the internet and
related technology has made their own lives easier.

e 89% of online teens say the internet and other devices in their lives like cell phones, iPods, and
digital cameras make their lives easier, while 71% of their parents say these technologies make
their lives easier.

Furthermore, while a majority of parents with online teens still believe the internet is a beneficial factor in
their children’s lives, there has been a decrease since 2004 in the number of parents who believe the
internet is a good thing for their children.

At the same time, there has not been a corresponding increase in the percentage of parents who think the
internet has been a bad thing for their children. Instead, more parents are neutral about whether their
children have been positively affected by the internet, saying the internet has not had an effect on their
child one way or another.
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! All mentions of parents in this memo refer to parents of 12-17 year olds.



In most families, internet use is a subject of family rule-making and discussion. The content of web
material, more than the time spent online, galvanizes the most parental intervention.

Parents of Teens Regulate
Content More Than Time

In your household, do you happen to have rules about any of the following things...?
All Parents of Teens

Content Rules Yes

Internet sites your child can or cannot visit 68%

What kinds of television shows your child can watch 7%

What kinds of video games your child can play 67%

Time Use Rules Yes

How much time your child can spend online 55%

How much time your child can spend playing video games 58%

How much time your child can spend watching TV 58%

Source: Pew Internet & American Life Project Parents and Teens Survey, October-November 2006. n=935.
Margin of error for the overall sample is £+4%.

These findings are based on a survey of 935 parents and the youth in their families ages 12 to 17. It was
fielded from October 23-November 19, 2006. The margin of error for the full sample is plus or minus 4
percentage points.

Other findings about teens and their parents

The role of digital technology in families continues to grow. Many of the results in the most recent survey
are compared to another survey conducted by the Project in October 2004.

More parents and teens are online
Some 93% of youth are online and 94% of their parents are online. Overall, 87% of parents who have a
child ages 12-17 use the internet, up from 80% in the 2004 survey.

There are several parts of the data in this survey that show that the tech profile of parents and teens often
mirror each other. Parents who use the internet frequently have teenage children who use the internet
frequently.

Frequency of Internet Use Among Parents of Teenagers
How often do you use the internet from home or work?

Home Work
Daily 51% 47%
Weekly 30% 10%
Every few weeks or less 19% 42%

Source: Pew Internet & American Life Project Parents and Teens Survey, October-
November 2006. n=935. Margin of error for the overall sample is +4%.

In general, online parents use the internet at the same level of frequency as they did in 2004. Slightly
more than half (51%) of online parents report accessing the internet at least once a day from home, and



slightly less than half of online parents (47%) report accessing the internet at least once a day from work.
Overall, parents are more likely to report using the internet on a weekly basis from home than from work.
Almost one-third of parents (32%) report that they never use the internet at work.

Parents and teens own a similar number of gadgets, but parents and children in the same household do
not always own the same kinds of devices.

The majority of parents (64%) and teens (60%) in this survey own two or three gadgets; family members
living in the same household also tend to own the same number of gadgets. However, in many cases,
these parent-child pairs do not own the same devices.

Cell phones are the most widely-owned device among parents, followed by desktop computers. Among
teens, desktop computers are the most widely-owned devices, followed by cell phones. Two-thirds of
desktop-owning parents (64%) have children who also own desktop computers and 60% of parents who
own cell phones have children who own them as well. This is not the case for the other gadgets which we
asked about in this survey.

Gadget Ownership within Households
Do you, personally, happen to Desktop Cell iPod or Laptop PDA like a
have...? Phone other Palm Pilot
MP3 or
player Blackberry
Parent and teen both own one 64% 60% 22% 18% 1%
Parent owns one, teen does not 19% 29% 7% 19% 11%
Teen owns one, Parent does not 8% 3% 29% 7% 7%
Neither parent nor teen owns o 0 0 o o
the gadget 9% 8% 41% 56% 80%

Source: Pew Internet & American Life Project Parents and Teens Survey, October-November 2006. n=935.
Margin of error for the overall sample is +4%.

This difference is most pronounced with iPods and other MP3 playing devices, the one technological
device that teens are more likely to own than their parents. Over half of teens (51%) report owning an
iPod or MP3 playing device compared with 29% of parents, and yet 22% of parents who own iPods or
similar devices live with children who also own a digital music-playing device.

This data suggest that parents who own more sophisticated and costly technology devices such as PDAs
and laptops do not tend to give those same gadgets to their children. Rather than benefiting from a “hand-
me-down” program, teens who own sophisticated gadgets have convinced their parents to buy these
gadgets for them or have earned money to purchase these devices for themselves.

Parents with more household income and education are more likely to use the internet and have other
gadgets.

As in 2004, internet use among parents with teenagers correlates directly with income. Of parents who
live in households earning more than $75,000 a year, 98% report that they use the internet. At the lowest
end of the household income spectrum (people who earn $30,000 or less), 60% of parents report that they
go online.

Parents who have higher levels of education and larger household incomes are more likely to have a
computer (either a laptop or a desktop) than parents who have less education and lower incomes, and they



are also more likely to own smaller gadgets such as PDAs and iPods than parents who are not as well-
educated and do not earn as much money. Parents of online teens are more likely to own gadgets than
parents of teens who are not online (especially desktop computers, laptops, and iPods/MP3 players).

White parents are more likely to report using the internet than black parents. Fully 88% of white parents
say they use the internet at least occasionally, compared with 72% of black parents. Hispanic parents who
speak English fall in between white and black parents, with 84% saying that they use the internet at least
occasionally. Of the parents that use the internet, there are no statistically significant differences in terms
of frequency of use according to race.

Teens are more likely than their parents to see tech devices as helpful.

Teens are far more likely than their parents to view technological devices as playing helpful roles in their
lives. Eighty-eight percent of all teens say that technology devices make their lives easier, compared with
69% of all parents who were asked about technology’s role in their own lives. While teens are more likely
say that information and communication devices make their lives easier, teens who use the internet daily
are much more likely to say so than teens who use the internet less than several times a week. With regard
to parents, mothers are more likely than fathers to report that technology devices make their lives easier.

Parents and Teen Gadgets
Do you personally happen to have each of the following...?
All Parents All Teens
n=935 n=935
Cell phone 89% 63%
Desktop computer 83% 72%
Laptop computer 37% 25%
iPod or MP3 player 29% 51%
PDA (Blackberry, Palm, Sidekick, etc.) 13% 8%

Source: Pew Internet & American Life Project Parents and Teens Survey, October-November
2006. n=935. Margin of error for the overall sample is +4%.

The type of gadgets parents own is unrelated to whether they report that technology has made their lives
easier. Parents who own PDAs and laptops are just as likely to report that technology has made their lives
easier as parents who own desktops, cell phones, and iPods or other MP3 players. However, the
experiences that teens have with certain gadgets are associated with how teens feel about gadgets and
technology in general. Teens who have desktops and cell phones are more likely to say that gadgets make
life easier than teens who do not own those particular technology devices.?

Parents are now less likely to say that the internet has been a good thing for their children.

While well over half of all parents of online teens (59%) say that the internet has been a good thing for
their children, that number has decreased a statistically significant amount from 67% in 2004. However,
there has not been a corresponding change in the percent of parents who think the internet has been a bad
thing for their children. Instead, more parents are becoming ambivalent about whether their children have
been positively affected by the internet. In 2006, 30% of parents of online teens said that they did not
think that the internet had an effect on their children one way or the other compared to 25% of parents in

2 Fully 91% of teens who own desktops (the type of computer that teens are most likely to own) think gadgets make
their lives easier, while 81% of teens who do not own desktops think the same. Similarly, 92% of teens who have a
cell phone think gadgets make their lives easier, compared to 81% of teens who also have a positive attitude towards
gadgets, but do not own a cell phone.



2004. In general, parents who are highly educated are more likely to think that email and the internet have
been good things for their children than parents with less education.

Ownership of high-end gadgets such as PDAs or laptops affects parents’ attitudes towards the internet.
Parents who own devices such as PDAs and laptops are more likely to think the internet has been a good
thing for their children than parents who do not own similar gadgets. Over two-thirds (68%) of parents
who own PDAs or laptops say the internet has been a good thing for their children compared with 52% of
parents who do not own those devices. On the other hand, parents who do not own PDAS or laptops are
more likely to say that the internet has had no effect one way or the other on their children. Thirty-seven
percent of parents who do not own PDASs or laptops are ambivalent about the internet’s impact on their
children compared with 21% of their “techie” parent counterparts.

The majority of parents are trying to stay involved with teens’ online lives.

Despite the stereotype of the clueless parent, parents of today’s online teens are staying involved in their
children’s online lives. Some 65% of parents report that after their child has been on the internet, they
check to see what websites he or she viewed. In addition, almost three quarters of parents (74%) can
correctly identify whether or not their online teen has ever created his/her own social networking site
profile that others can see at sites such as MySpace or Facebook.

Parents are more concerned about media content than the amount of time their kids spend with media
devices.

Parents of teenagers are more vigilant about regulating the media content consumed by their children than
the amount of time their children spend in front of a screen. Over two-thirds of parents (68%) say they
have rules about the kinds of internet sites their teenaged children can or cannot visit, as well as rules
about what kinds of information their children can share with people they talk to on the internet. Three-
fourths (77%) of parents say they have rules about what sort of television shows their children are
allowed to watch, and 67% of all parents say they have rules about the kinds of video games their children
can play.

Parents of Teenagers Regulate Content More Than
Time
In your household, do you happen to have rules about any of the
following things...?

Content Rules Yes
Internet sites your child can or cannot visit 68%
What kinds of television shows your child can watch 7%
What kinds of video games your child can play 67%
Time Use Rules Yes
How much time your child can spend online 55%
How much time your child can spend playing video 59%
games

How much time your child can spend watching TV 58%

Source: Pew Internet & American Life Project Parents and Teens Survey, October-
November 2006. n=935. Margin of error for the overall sample is +4%.

Parents also make rules about the amount of time their teenaged children spend with media, but time with
various media forms is not as widely controlled as the media content. There are no significant differences



between the number of parents who have rules about the time their kids spend with television, the
internet, and video games. Fifty-eight percent of all parents regulate how much time their children can
spend watching television, 59% of all parents regulate how much time their children can spend playing
video games, and 55% of all parents have rules about how much time their children can spend using the
internet. However, a significantly greater percentage of online parents create rules about the amount of
time that their children can spend on the internet than create rules about how much time their children can
spend watching television — 69% of parents of online teens report regulating how much time their
children spend on the web, while only 57% of those same parents have rules for how long their children
are allowed to watch television.
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Types of Rules

The majority of parents have media rules for both content and time. However, parents that only have one
type of rule are more likely to make rules about media content rather than the time spent with the media
device. If the parent does not institute both types of rules, he or she is more likely to have no media rules
at all than to create rules around how much time their teen can spend using television, video games, or the
internet.



Methodology

This report draws on the Parents & Teens 2006 Survey sponsored by the Pew Internet & American Life
Project, which obtained telephone interviews with a nationally representative call-back sample of 935
teens age 12 to 17 years old and their parents living in continental United States telephone households.
The telephone sample was pulled from previous Pew Internet Project surveys fielded in 2004, 2005, and
2006. Households with a child age 18 or younger were called back and screened to find 12- to 17-year-
olds. The survey was conducted by Princeton Survey Research Associates International. The interviews
were done in English by Princeton Data Source, LLC, from October 23 to November 19, 2006. Statistical
results are weighted to correct known demographic discrepancies. The margin of sampling error for the
complete set of weighted data is +3.5%. Among online teens, the margin of error is £3.6%. Among teens
who have been contacted by an online stranger, the margin of error is £6.3%. For the full survey, 46% of
previously interviewed households who were contacted cooperated with this study.

About the Pew Internet & American Life Project

The Pew Internet Project is a non-partisan, non-profit research center that examines the

social impact of the internet. It is part of the Pew Research Center and is funded by the

Pew Charitable Trusts. Learn more about the Project at our website: http://www.pewinternet.org.



http://www.pewinternet.org/

Parents & Teens 2006 Survey Final Topline 12/01/06
Data for October 23 — November 19, 2006

Princeton Survey Research Associates International
for the Pew Internet & American Life Project

Sample: n = 935 parents of 12-17 year-olds
935 12-17 year-olds [886 online teens, 49 offline teens]
Interviewing dates: 10.23.06 — 11.19.06
Margin of error is plus or minus 3 percentage points for results based on all parents
Margin of error is plus or minus 4 percentage points for results based on parents of online teens
Margin of error is plus or minus 3 percentage points for results based on all teens
Margin of error is plus or minus 4 percentage points for results based on online teens

Parent Interview

[There are no questions 1-4]

Q5

Q6a
Q6b

Do you, personally, use a computer at your workplace, at school, at home, or anywhere
else on at least an occasional basis?

PARENTS OF OCT/NOV
ALL ONLINE 2004'
PARENTS TEENS® M
% 87 93 Yes 84 91
13 7 No 16 9
0 0 Don’t know/Refused 0 0
[n=935] [n=790] [n=1,100] [n=754]

Do you use the internet, at least occasionally?
Do you send or receive email, at least occasionally?

ALL PARENTS OF OCT/NOV
PARENTS ONLINE TEENS 2004* DEC 2000
% 87 94 Yes 80 87
13 6 No 20 13
0 0 Don’t know/Refused 0 0
[n=935] [n=790] [n=1,100] [n=754]

® Parents of online teens are those who said in a screening question that the target child goes online to access the
internet or to send and receive email [n=790]. This is different from the number of teens who said during the teen
portion of the survey that they go online [n=886].

* Trend question prior to 2006 was “Do you ever go online to access the Internet or World Wide Web or to send and
receive email?”



Q16 About how often do you use the internet from...

Based on parents who use the internet

SEVERAL ABOUT 3-5 1-2 DON'T
TIMES A ONCE A DAYS A DAYS A EVERY FEW LESS (voL) KNOW/
DAY DAY WEEK WEEK WEEKS OFTEN NEVER REFUSED
a Home
Current [n=844] 26 25 14 16 7 5 7 *
Oct/Nov 2004° [n=915] 27 24 18 14 6 7 3 *
b Work
Current 36 11 5 5 3 6 32 1
Oct/Nov 2004 37 11 4 4 2 8 34 *

Q19 Inyour household, do you happen to have any rules about any of the following things?

(voL) DON'T
DOESN'T KNOW
YES NO APPLY REFUSED
a  What kinds of television shows your child can watch
All parents [n=935] 77 20 2 1
Parents of online teens [n=790] 75 22 2 *
b  How much time your child can spend watching TV
All parents 58 40 3 *
Parents of online teens 57 41 2 *
¢ What kinds of video games your child can play
All parents 67 19 14 0
Parents of online teens 65 20 15 0
d How much time your child can spend playing video games
All parents 59 25 16
Parents of online teens 58 26 16
Items e-g asked only of parents of online teens
e Internet sites your child can or cannot visit
Parents of online teens 85 13 2 0
f  The kinds of personal information your child can share with
people they talk to on the internet
Parents of online teens 85 10 4 1
g How much time your child can spend online
Parents of online teens 69 29 1 1

Q20 Do you happen to know if your child has a personal profile posted anywhere on the

® Trend question prior to 2006 was “How often do you go online from...?”



Q22

Q23

GAD1

internet, like on a social networking site like MySpace or Facebook?

Based on parents of online teens [N=790]
CURRENT

% 49 Yes, child has profile online
45 No, child does not have profile online
6 Don’t know
0 Refused

After your [AGE]-year old [boy/girl] has been on the internet, do you ever check to see
what web sites (he/she) went to, or don't you ever do that?

Based on parents of online teens
OCT/NOV

CURRENT 2004 DEC 2000
% 65 Yes 62 61
34 No 37 39
* Don’t know/Refused 1 *

[n=790] [n=907] [n=754]

Overall, would you say that email and the Internet have been a GOOD thing for your
child, a BAD thing, or haven't they had much effect one way or the other?

Based on parents of online teens
OCT/NOV

M 2004 DEC 2000
% 59 Good thing 67 55
7 Bad thing 5 6
30 No effect one way or the other 25 38
4 Don’t know/Refused 3 1
[n=790] [n=907] [n=754]

As | read the following list of items, please tell me if you, personally, happen to have
each one, or not.

DON'T
KNOW
YES NO REFUSED
a A desktop computer
All parents [n=935] 83 17 0
Parents of online teens [n=790] 88 12 0
b A laptop computer
All parents 37 63 0
Parents of online teens 41 59 0
¢ Acell phone
All parents 89 11 0
Parents of online teens 92 8 0
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d A personal digital device, like a Sidekick, Palm Pilot or

Blackberry
All parents 13 86
Parents of online teens 15 84
e AniPod or other MP3 player
All parents 29 70 *
Parents of online teens 33 67 *

GAD7 Thinking about ALL of the information and communication devices we've talked
about...Overall, would you say these devices make your life EASIER or make your life
more COMPLICATED?

ALL PARENTS OF
PARENTS ONLINE TEENS
% 69 71 Make my life easier
18 17 Make my life more complicated
9 9 (VOL) Both equally
4 3 Don’t know/Refused
[n=935] [n=790]

" Oct/Nov 2004 trends based on the Pew Internet & American Life Project’s Parents and Teens 2004 Survey, n=1,100
parents of 12-17 year-olds, n=971 online 12-17 year-olds and 129 12-17 year-olds who do not use the internet.

" Dec 2000 trends based on the Pew Internet & American Life Project’s Parents, Kids and the Internet Survey, n=754
parents of online 12-17 year-olds and 754 12-17 year-olds who go online.
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